
Description of Services
 

Prime Access is a full-service advertising and direct marketing 

agency. Our URBAN MAJORITY™ advertising services are your 

way into the hearts and minds of multicultural consumers shaping 

the new America.
 

We speak directly to African American, Hispanic and Gay 

consumers through 
 

> Television, radio, print, out-of-home and Internet advertising

> Direct mail and event sponsorship

> Media planning and buying

> Community outreach

Awards
 

BEST MULTICULTURAL AD

Pharmaceutical Advertising and Marketing Excellence Awards 

(2007)
 

NATION’S TOP 15 BLACK-OWNED ADVERTISING AGENCIES

Black Enterprise Magazine (2005-2007)
 

NATION’S TOP 50 HISPANIC ADVERTISING AGENCIES

Advertising Age (2006, 2007)
 

NGLCC/WELLS FARGO EXCELLENCE IN SMALL BUSINESS AWARD

(2005)
 

BEST MULTICULTURAL ADVERTISING AWARD

Association of National Advertisers (2004)
 

DAVID OGILVY AWARD

Advertising Research Foundation (2004)
 

18TH ANNUAL MARK AWARD FOR MARKETING EXCELLENCE IN CABLE

Gold Winner (2000)

Prime Access. The Way In.®

Prime Access, Inc.

345 Seventh Avenue

New York, NY 10001

 

PHONE 

212.868.6800

FAX 

212.868.9495

www.primeaccess.net

 

FOUNDED 

1990

 

CONTACT

Howard Buford, 

President & CEO

 

OWNERSHIP

Privately held corporation, 

Minority owned

 

BILLINGS

$54 million

 

EMPLOYEES

44

 

 

Prime Access
345 Seventh Avenue
New York, NY 10001 

PHONE 

212.868.6800

FAX

212.868.9495

www.prime-access.com

FOUNDED

1990

CONTACT

Howard Buford, 
President & CEO

OWNERSHIP

Privately held corporation, 
minority owned

BILLINGS

$73 million

EMPLOYEES

64
 

Description of Services  

Prime Access is a full service marketing and advertising agency 
that provides clients with unique, insider access to the multicultural 
consumers and social networks of the New American Marketplace. 
This includes creating messaging for traditional media, digital and 
new media. In this way, we build brand sales and consumer loyalty 
by linking our clients’ brands to the dominant purchasing values of 
our target audiences.

We speak directly to Hispanic, African American and gay (LGBT) 
consumers through:
> Television, radio, print, out-of-home and Internet advertising
> Social, digital and new media
> Direct mail and event sponsorship
> Media planning and buying
> Community outreach

Prime Access and our award-winning campaigns have been 
featured on CNBC Business News and in The New York Times, 
The Wall Street Journal, Fortune and Advertising Age.

Awards & Recognition  
MOSS KENDRIX MARKETER AWARD
National Alliance of Market Developers (2011)

DTC NATIONAL ADVERTISING AWARDS
DTC Perspectives (2009)

BEST AFRICAN AMERICAN ADVERTISING OF THE YEAR 
Association of National Advertisers (2008) 

GOLD AWARD FOR BEST MULTICULTURAL ADVERTISING 
DTC National Advertising Awards (2008) 

BEST MULTICULTURAL ADVERTISING 
Pharmaceutical Advertising and Marketing Excellence Awards 
(2007, 2008) 

NATION’S TOP 15 BLACK-OWNED ADVERTISING AGENCIES 
Black Enterprise Magazine (2005-2011)

NATION’S TOP 50 HISPANIC ADVERTISING AGENCIES 
Advertising Age (2006-2011)

NGLCC/WELLS FARGO EXCELLENCE IN SMALL BUSINESS AWARD 
(2005) 

BEST MULTICULTURAL ADVERTISING AWARD 
Association of National Advertisers (2004) 

DAVID OGILVY AWARD 
Advertising Research Foundation (2004)

    


