
English-speaking Hispanics are 
the fastest-growing demographic 
in the Latino market, and more and 
more advertising is aimed at them. 
In a campaign breaking this month, 
government anti-drug ads target 
the urban community. 

In a campaign to encourage urban 
teens to rethink their image of 
marijuana, one spot exploits the perils 
of cellphone gossip to highlight the 
consequences of getting high. A 
young Latina high-school student is 
alarmed to hear that a photo of her, 
apparently snapped on a cellphone 
while she was stoned and unaware, 
is spreading like wildfire among her 
classmates. 

The actual photographer is never 
seen by the viewer, but the girl’s 
horror grows as she sees everyone 
circulating the photo and gossiping 
about her. 

Prime Access,  a New York agency 
that specializes in the urban majority, 
worked with the Partnership for a 
Drug-Free America on the campaign, 
which also includes spots targeted at 
African-American teens.
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