


The magazine will have regular photo spreads that feature the homes of notable Harlemites like Richard 
Owings, a costume designer who lives in a converted East Harlem church.  

"We're in New York City - the most diverse city in the nation arguably - and there's not a magazine that 
talks about what goes on in our lifestyle," said Burnett. "This class of African-Americans, urbanites, are 
really forward-thinking trendsetters."  

Still, advertisers will be looking at whether they can reach enough people to make marketing cost-
effective, said Buford.  

"If you can't make a go at it nationally and cover your costs, the real challenge will be to find the right 
formula to get a lock on this audience," Buford said.  

It's an audience Uptown's founders believe they can reach. Indeed, Harlemwood Publishing, which runs 
Uptown, is going after other overlooked readers - male youths in the inner-city. Next month, Burnett will 
launch Mynt, a shopping magazine for young men.  

"Urban culture for a very long time has been a hotbed of creativity," said Cole, 43, who's also the Daily 
News' advice columnist. "People look to young urban dwellers to see what is hot now, what are the trends, 
what music people are listening to."  

Samir Husni, a journalism professor at the University of Mississippi who has long tracked new magazines, 
said Uptown is onto something.  

"There is a need for ultra-specialized publications," said Husni. "People are cocooning themselves and 
want to enjoy their own neighborhoods without having to go any further. They want regional magazines as 
opposed to national."  

Still, Uptown will be far from a local neighborhood mag, Burnett said. Rather, it will develop a state of 
mind, ranging across boundaries and people.  

"Uptown is anchored out of the spirit of Harlem, the mecca of black culture - but it's not only about 
Harlemites," he explained. "Uptown is very diverse, aspirational, creative and dynamic. It's all those things
- combined."  
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